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1. Marketing analytic, Marketing engineering, economic, Market research, Digital marketing 
2. A distinguished expert in marketing research and analytics, integrating rigorous fieldwork 
 with advanced data analysis techniques. Proficient in applying a combination of 
 quantitative and qualitative research methods to derive deep insights into consumer 
 behavior. Adept at employing sophisticated analytical tools to develop strategic 
 marketing intelligence and contributing significantly to the field of marketing through 
 innovative research. 
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• ซอฟต์แวร์ 
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